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Research  Coverage  Segment:  
The  Mobile  Internet
Micro-­Segment:  Mobile  Applications
We  initiate  coverage  on  Mimvi,  Inc,  (see  
disclosure)  as  a  pure-­play  search,  discovery  and  

its  kind  to  index  the  world’s  mobile  applications  
(“apps”)  and  mobile  web  apps.

  

Investment  Thesis/Key  Investment  Points:

1)  The  revenue  model  is  simple  and    
Google-­like:  Monetizing  queries  and  wireless  
carrier  customers  via  patent-­pending  search  

and  sponsored  results  PLUS  private-­label  app/

their  subscribers.  Beyond  the  proven  revenue  

search,  Mimvi  is  positioned  to  take  advantage  

mobile  apps.

2)  The  new  reality:  the  mobile  application  
(“app”)  is  the  new  web-­site.  Just  like  the  
mobile  Internet  device  (smartphone,  tablet,  
Ereader)  is  the  new  browser.  Using  5X  growth  

we  get  to  25  BILLION  mobile  apps  by  2015.  

the  Internet  makes  mobile  web  apps  central  to  
the  Mobile  Internet…which  makes  an  agnostic  
mobile  app  search/recommendation  central  to  

market  and  has  heavy  patent  pending  algorithms  
and  technology  to  build  and  retain  its  mobile  app  

and  Amazon  like  recommendation  engine.

3)  Google,  Apple  nor  Microsoft  can’t  lead  
agnostic  mobile  app  search—inherent  

.  The  existential  war  between  Apple  

systems  will  NEVER  help  the  other  system  gain  

relevant  and  an  agnostic  mobile  app  search—ie  

be  lead  by  an  agnostic  middle  man.  In  plain  old  

4)  A  strategic  acquisition  of  Mimvi  is  likely  
to  occur  within  the  next  12-­18  months  by  a  
major  player  in  the  search  engine  space,  mobile  
application  distribution/marketing  or  carrier  
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strategic  investment  and  reception  has  been  
very  strong.  Plugging  Mimvi.com  search  and  
recommendation  technology  into  a  large  mobile  

In  short,  in  our  opinion,  someone  big  needs  what  
Mimvi  has  NOW  and  the  only  question  is  how  
much  it  will  cost..

Valuation

Mimvi,  Inc.  is  a  pre-­revenue  company  and  mid-­
stage  venture  capital  investment.  Their  search  
engine  is  on-­line  and  gaining  more  users  every  

our  estimation  requires  at  least  $750k-­$1M  to  
complete  its  product  lines  and  get  to  revenue/
expense  balance.  They  conducted  a  reverse  

$400,000  was  raised  at  .50  a  share  in  early  July.  
Management  is  currently  seeking  additional  

negative  “burn  rate”  is  around  $50k  a  month.

property  and  existing  web  search  technology  

opportunity  they  address  and  strategic  value  

currently  the  only  pure-­play  investment  in  the  
mobile  application  space.    With  proper  equity  

business  model  and  ancillary  revenue  streams.

Our  estimation  is  the  enterprise  and  strategic  
value  of  a  rapid  ramp  in  Mimvi.com  query  

result  in  private  market  valuation  many  time  
higher  than  current  valuation.  There  is  no  
guarantee  of  course  this  will  occur.  NBT  
Research  LLC  holds  restricted  shares  in  
Mimvi,  Inc.  

About  Mimvi,  Inc.

Mimvi,  Inc.,  and  it’s  web-­site  Mimvi.com  is  a  
pure-­play  app  search  and  recommendation  
engine.  It  enables  consumers  to  quickly  discover  
Mobile  Apps,  Mobile  Content  and  Mobile  

Blackberry,  Windows  and  Nokia  devices.

MIMVI’s  VALUE  PROPOSTION:      

websites  (including  hidden  gems)  via  mobile  
app  search  and  mobile  app  advertising  better  
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displaying  both  app  and  web  search  results  

Amazon  like  app  recommendations,  reviews,  
and  rankings.  Mimvi’s  technology  is  based  
on  proprietary  search,  recommendation  and  
personalization  algorithms  developed  by  its  

Mobile  Apps,  Mobile  Content  and  Mobile  

beyond.  

Mimvi,  Inc.  is  a  development  stage  company  
working  very  hard  to  rapidly  ramp  it’s  revenue  

Issues  and  Trends

apps  have  now  become  the  new  web-­sites.  In  

indexed.  Today  it’s  over  240  million  indexed  
sites.  Today  around  400,000  mobile  apps  exist—
by  2015  most  research  indicates  over  25  billion  
apps  will  be  downloaded.

content  and  mobile  products  annually  worldwide.  
This  is  the  market  opportunity  Mimvi.com  
addresses.    Books  and  movies  and  magazines  
are  turning  into  applications—it’s  just  easier,  

mobile  digital  device.

engaged  in  gigantic  war  to  dominate  the  Mobile  

be  marginalized.  

At  stake  is  $billions  in  advertising  hundreds,  
$billions  in  app  sales,  internal  app  transactions  

and  $trillions  in  handset/device  sales.  Since  
mobile  apps  now  drive  handset  (and  now  

“Apps  drive  the  sales  of  smartphones.  Our  search  

engine  will  collect  and  provide  valuable  usage  

data  to  developers  and  advertisers;;  data  which  will  

enable  developers  and  advertisers  to  target  their  

consumers  with  the  right  offering  at  the  right  time.”    

“Mimvi  currently  has  a  partner  network  of  

60+  app  development  companies  and  we  

will  collaborate  very  closely  with  developers,  

advertisers  and  enterprise  partners  to  achieve  

our  respective  business  goals;;  unify  and  simplify  

mobile  app  search  for  stakeholders  worldwide.”      

Mimvi’s  secret  sauce?  It’s  unique  patent-­pending  
search  engine  technology  allows  consumers  to  

amongst  all  available  apps  in  the  marketplace  or  

The  Technology  and  Business  Model

Mimvi’s  technology  is  based  on  proprietary  

It’s  designed  to  enable  consumer  and  enterprise  
users  to  conduct  personalized  search,  discovery  

mobile  applications  that  best  suit  their  needs.
Mimvi  has  proprietary  algorithms  they  are  in    

technology.    

Vector  space  algorithms  allows  Mimvi  to  
compare  things  based  on  immense  amounts  

In  addition,  Mimvi  can  use  other  popular  
methods  and  data  like  purchase  patterns  and  
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will  also  be  using  along  with  Amazon.

Today,  Mimvi  is  the  only  search  engine  that  

result.  
The  SeeqPod–Sony  Music  Connection
The  heuristic  search  algorithms(  i.e.    
exploratory  problem-­solving  techniques  that  

  
  

  

research  databases  at  Lawrence  Berkeley  

winning  technologies  have  broad  applicability  

distributed  across  the  Internet,  including  indexing  

video,  podcasts  and  text.

SeeqPod  was  acquired  by  Intertrust,  a  company  

searches  and  50M  unique  users  a  month.

large  distributed  networks  like  the  Internet,”  said  

search.

mobile  apps  is  “not  easy.”  Most  apps  are  NOT  

systems.  It  takes  a  complex  search  system  like  
Mimvi’s  to  index  and  then  display  them  in  an  

same  on  Mimvi.com…no  comparison.  On  Mimvi.

get  13.8  MILLION  links  with  little  context  and  
timely  scrolling.

apps  but  ZERO  context  and  description.    Almost  

In  addition,  recommendation  and  discovery  
systems  are  virtually  non-­existent  within  the  

search  experiences.THIS  is  the  #1  strategic  and  

technology.

  
1.  
internet  versus  the  desktop  internet—

2.   Mimvi  is  the  only  pure-­play  technology  
company  whose  proprietary  algorithms  

Blackberry,  Android,  web  apps
3.  
mobile  apps  as  this  would  dilute  their  market  
penetration  opportunities,  running  contrary  to  
their  mobile  strategies

4.  

organic  solution—acquisitions  are  likely,  
demonstrated  through  their  Siri  purchase

5.  

technology
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smartphones  (Blackberry  &  Samsung)  app  
store  experience  is  also  sub-­standard

7.   Recommendation  technology  remains  key  in  

8.   Proprietary  technology  provides  Amazon  like  

like  search  results
Brought  to  you  by  same  proven  team  who  
recently  sold  company  assets  to  SONY  
CORPORATION

10.  

personality  

EXECUTIVE  MANAGEMENT  TEAM  AND  
ADVISORY  BOARD

EXECUTIVE  MANAGEMENT  TEAM  

Kasian  Franks,  Founder,  CEO  and  CVO

engineer,  genomic  researcher  and  product  
developer  specializing  in  pattern  matching  

company  which  garnered  50  million  unique  
visitors  and  250  million  monthly  searches.  

Lawrence  Berkeley  National  Laboratory  (LBNL),  

developed  the  technology  behind  SeeqPod.  

pattern  matching  in  data  and  nature.  This  led  to  
  



discovery  and  pattern  matching  company  in  

LBNL,  held  a  5%  stake.  Under  Steven  Chu  and  

Eric  Stoppenhagen,  CFO  
Eric  Stoppenhagen,  through  his  consulting  

desiring  to  go  public  or  that  are  public.  He  

corporate  governance  requirements.

Mr.  Stoppenhagen  has  more  than  10  years  

Jim  Leftwich,  CXO  

in  developing  integrated  user  experience  
architectures  across  the  visual,  physical  and  

systems.  James  has  won  several  awards  in  User  

Award.

patents  and  has  worked  with  Apple,  Ericsson,  
Hewlett  Packard,  PalmSource,  Polaroid,  
Macromedia,  Nike,  Nokia,  Sun  Microsystems,  
Texas  Instruments,  Thomson  and  Xerox.  James  

Caleb  Pate,  Content  Strategist  
As  media,  content  and  music  Industry  Strategist  

(ASCAP).  Caleb  maintains  a  world-­wide  deal  

Japanese  markets.  Their  songs  have  been  

‘Bandslam’  with  Vanessa  Hudgens  as  well  as  
various  BBC  and  ITV  television  programs.  He  
has  also  appeared  on  BBC  Radio  One,  BBC  

domestically  and  on  iTunes.  He  also  has  15  

experience  in  analyzing  user  behavior  and  digital  
commerce  patterns  with  UpSide  Magazine,  

and  HeadLight.com.  Caleb  has  a  proven  team  
leadership  record,  managing  search  engine  

content  development.

Matt  Hamilton,  VP  of  Operations  
Matthew  Hamilton  is  an  internet  entrepreneur  
with  a  background  in  Mechanical  Engineering.  

companies  in  the  semiconductor  space  including  
Applied  Materials  and  LAM  Research.    
Matthew  is  a  long  time  classic  car  collector  

www.
giuliettas.com,  has  grown  to  become  the  number  

time  he  restores  and  drives  his  cars  in  rallies.  
Matthew  is  also  a  musician  and  aspiring  novelist.

Alain  Mahmoud,  Strategist  
Alain  is  an  award-­winning  marketing  strategist.  
He  brings  a  comprehensive  business  toolkit  
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than  25  industries  and  100+  countries  worldwide.

He  has  worked  on  both  the  client  and  agency  

and  Bedrock  (Brand  Consultants)  across  

and  communications  strategy  (internal  and  
external),  brand  management,  strategic  
(business)  planning,  advertising  (planning  
and  account  management),  verbal  branding,  
project  management,  interactive  branding,  trade  
marketing  development  (CRM)  and  sales.    
  
His  brand  experience  is  equally  diverse,  
encompassing  global,  regional  and  local  

service.  

Management.

BOARD  OF  ADVISORS

Gordon  Chiu  

and  international  experience  in  biomedical,  
chemical,  cosmetic,  medical  and  technology  
industries.  He  has  been  invited  to  serve  on  the  

provide  vital  advice  to  the  board  while  increasing  
overall  shareholder  value.  

research,  dermatology,  drug  addictions  research,  
green  technology  and  antimicrobial  research.  
He  started  his  career  as  a  research  scientist  at  

and  marketing  experience  includes  strong  links  
to  both  Wall  Street  and  Asia.  
  

Polytechnic  Institute  with  a  summa  cum  laude.  

He  graduated  with  an  M.S.  degree  in  Chemistry  

where  he  also  researched,  developed,  consulted  

Medicine  where  he  received  his  doctorate  in  
naturopathic  medicine.  
  
With  this  unique  background,  he  has  

also  been  chosen  to  serve  an  advisory  role  in  

physicians  across  numerous  sub-­specialties.  

called  directed  combinatorial  algorithmic  libraries  

applications,  composition  development  and  
research.  

Joe  Abrams    
Mr.  Abrams  specializes  in  working  with  small  
technology  companies  to  build  shareholder  value  

the  predecessor  company  to  MySpace,  which  

Toolworks,  Inc.,  a  publicly  held  developer,  
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Daiwa  Quantum  Capital    

capital  opportunities  in  Asia  with  a  particular  
emphasis  on  applying  Japanese  resources  

Corporation  (“SMBC”)  is  a  leading  Japanese  

Asian  and  Western  companies.  The  investment  

800  billion  (approx.  $8  billion)  in  private  equity  
and  real  estate  in  Japan  and  worldwide.

Dipak  Joshi  

emphasis  in  the  worldwide  technology  sector.  

Services.

Business.

Tobin  Smith

Inc.,  a  boutique  investment  bank  and  investor  

Mr.  Smith  has  been  an  exclusive  contributor  and  

and  Bears,”  the  #1  rated  business  show  on  TV.  

largest  investment  research  publishers.  He  is  
New  York  Times  bestseller  

ChangeWave  Investing  and  Billion  Dollar  Green,  
which  debuted  on  Amazon  as  a  #1  bestseller.  
Mr.  Smith  has  been  covered  and/or  appeared  

Andre  DeSouza    
André  de  Souza  is  a  Corporate  and  Business  

successes  at  startup,  growth  and  enterprise  
levels.    Mr.  de  Souza  has  a  diverse  background  
in  strategic  alliance  building,  innovative  
solution  development,  and  has  excelled  at  

companies.
    

advisory  and  business  acceleration  services  
to  high  potential  startup  companies  and  spin-­

served  as  a  catalyst  to  attain  rapid  corporate  
development  and  introduction  to  strategically  

technology  partners,  and  he  helped  launch  a  
company  aimed  at  delivering  personalized,  

development  with  top-­tier  strategic  partners  
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annum.  Prior  experience  includes  executive  
management  at  Tarantella  (Sun  Microsystems)  
and  Cambridge  Technology  Partners,  

investment  in  a  partner  company.  André  led  
business  development  activities  and  served  

where  he  served  as  COO  and  grew  the  company  

Securities  License.  

Mina  Bissell    

matrix  (ECM)  and  the  nucleus  environment  
to  gene  expression  in  normal  and  malignant  
tissues.  These  works  have  ushered  and  changed  
some  central  paradigms  that  have  strengthened  

NY  Times  “Old  Ideas  Spur  New  

The  Mina  J.  Bissell  Award  

Honor  
INSERM  Annual  International  Award  
American  Philosophical  Society

Experimental  Biology  Excellence  in  
Science  

Amanda  Besemer    

and  NBT  Equities  Research  LLC.,  a  boutique  
investment  bank  and  investor  relations  

Besemer  has  been  a  serial  entrepreneur  in  
the  digital  and  mobile  advertising  space.      She  

product  goods  and  investment  products,  and  

.  

School  at  Emory  University.    

Business  Model

The  business  model    business  model  is  

results,  keyword  and  API  marketplaces,  mobile-­
enabled  transactions,  transactions  inside  mobile  
apps,    and  advertising,  among  others.  Mimvi  

sites  and  services.

Mimvi  is  building  a  developers  network  which  
enables  developers  to  use  the  Mimvi  search  
and  recommendation  engine  to  enable  their  

(over,  please)



clients  with  “adwords-­like”  ad  packages  on  the  

that  have  joined  this  network  including  25  
listed  on  our  partner  page  here  (which  will  be  

  

The  Mimvi  Recommendation  System

recommendation  engine.  Highlighted  under  

each  search  result  is  the  text  link  “People  
Who  Searched  This  Item  Also  Searched”.  This  
proprietary  patent-­pending  technology  enables  
a  “stickiness”  resulting  in  user  retention  that  
is  unknown  to  even  the  most  popular  general  

by  revenue  potential.  The  Mimvi  team  has  a  

A)  Large  Partnerships

Securing  partnerships  where  Mimvi  powers  other  

sharing  arrangements  exist  when  this  happens.

B)  API  Services

Smaller  partners  make  up  the  Mimvi  API  

10
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connecting  Mimvi  search  indices  by  white  labling  

product.  

  
or  verticals  in  Health,  Sports  or  Entertainment  
Mimvi  is  able  to  send,  receive,  control  or  cross-­

D)  Enterprise  Services

acquisition  and  customer  acquisition  is  also  key.  
This  is  due  to  Mimvi’s  unique  growth  strategy  

consumer  market  and  vice-­versa.  Mimvi  also  

including  the  Mimvi  API  partner  ecosystem.

E)  Organic  Growth

the  consumer  and  customer  while  maintaining  

scenes.  A  good  consumer  search  engine  is  

people  that  use  it,  the  better  it  gets.  And,  
the  better  it  gets,  the  more  people  will  use  it.  

acquisition  with  a  healthy  user  adoption  curve.
Mimvi  is  planning  to  target  major  market  
verticals  with  tailored,  bespoke  search  
and  recommendation  engines  via  a  

www.mimvigames.com)

Mimvi  Health

Mimvi  Coupons  (capitalizing  on  
the  massive  and  growing  market  

Mimvi  Sports

Mimvi  News

Mimvi  Celebrity

Mimvi  BooksMimvi  Music
  

Strategic  Partnerships:  Wireless  Carriers
Mobile  operators  expect  app  downloads  to  

developed  markets  within  three  years  and  want  

questions  about  net  neutrality.

Executives  surveyed  by  the  Economist  

download  revenues  in  2013.

Many  expressed  concern  that  consumer  habits  

on  their  part  to  handle  the  data  usage,  while  

extra  revenue.

“Mobile  operators  are  going  back  to  the  concept  

commissioned  the  study,  said.

NBT  Capital,  LLC,  our  investment  banking  

strategic  partnerships  with  the  wireless  carrier  
and  wireless  broadband  ISP  community.

11



Summary

Mimvi’s  greatest  strength  is  its  greatest  

technology  will  become  an  important  player  
in  mobile  app  distribution  and  discovery  as  a  

device.  We  envision  Mimvi  teaming  up  with  
wireless  telco’s  and  large  content  providers  to  

models.

capitalizing  on  its  strategic  advantages  in  the  
mobile  app  space.

mobile  app  space  is  growing  so  exponentially  

Mimvi.

Claims  apps  are  the  new  websites

working  on  a  mobile  applications  search  engine  
called  Mimvi.

The  site  is  live  now,  and  supports  iPhone,  
Android,  BlackBerry  and  web  apps,  with  iPad,  
Windows  Mobile  and  Nokia  to  come.

company’s  About  page
launch  this  summer.

around  200,000  websites  being  indexed.  Today,  
that  number  is  about  240,000,000.”

Mimvi’s  history  is  interesting.  SeeqPod  was  a  
music  search  engine  that  allowed  people  to  

web.  It  was  sued  by  labels  including  Warner  

Epicenter  blog  about  his  new  venture,  Mimvi,  
which  would  apply  SeeqPod’s  ideas  to  music  

MTV  and  other  sites.

However,  it  seems  his  plans  changed  quickly.  

Net.  According  to  its  annual  report  in  March,  it  

and  consulting  company  serving  couture  apparel  

retailers”.

By  May,  the  company’s  name  had  changed  to  
Mimvi,  and  its  nature  was  now  “a  technology  
company  that  develops  advanced  algorithms  

recommendation  and  discovery  services  to  the  

A  separate  page  on  Mimvi’s  corporate  website  

transactions.

12
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Why  go  into  so  much  depth  on  this  story?  
SeeqPod  was  a  truly  disruptive  startup  in  the  

his  attention  to  mobile  apps  is  pretty  interesting.

“Mobile  Search  has  become  the  starting  point.”

campaign

Report,  consumers  

products  and  activities  on  mobile  devices  saw  

in  mobile”

apps.html

1  in  4  U.S.  Adults  Now  Use  Mobile  Apps  [STATS]

illustrates  just  how  rapidly  consumers  are  
embracing  applications  on  their  mobile  devices.

cellphone  users,  43%  now  have  apps  on  their  

U.S.  adult  population  actively  uses  apps,  the  
study  estimates.

they  had  downloaded  an  app  claimed  they  had  
done  so  within  the  last  30  days,  and  one-­third  
had  in  the  last  week.

Unsurprisingly,  mobile  app  users  tended  to  
be  younger,  male,  more  educated  and  more  

especially  the  case  with  young  adults,  the  study  

Although  apps  are  not  nearly  as  popular  

messaging  (71%)  and  accessing  the  Internet
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  (38%),  the  stats  are  impressive  given  
that  Apple  didn’t  even  open  up  its  App  Store

BlackBerry
  nearly  a  year  later.

observed,  “This  is  a  pretty  remarkable  tech-­

apps  culture  until  two  years  ago.”

Pew  Internet  Project,  noted  that  “many  cell  
owners  do  not  know  what  their  phone  can  do.”  

their  phones  had  apps.  “The  apps  market  seems  

users,”  she  added.

app-­store-­downloads-­to-­hit-­25-­billion-­by-­2015/
Report:  Mobile  App  Store  Downloads  To  Hit  
25  Billion  By  2015
by  Steve  O’Hear  on  Jul  20,  2010

The  app  store  train  seems  
unstoppable.  According  to  
a  Juniper  Research  report  out  

oriented  handset  downloads”  is  

billion  in  2015.

The  trend,  notes  the  report,  is  being  driven  by  
industry  players  who  are  seeking  to  emulate  
Apple’s  success  with  the  App  Store  by  launching  

Palm,  Windows  Phone  etc.  or  the  independent  

passed  1  billion  
downloads  earlier  this  month.

In  other  words,  app  stores  are  here  to  stay.  

seem.

Asymco,  a  Helsinki-­based  app  developer  

just  posted

the  recently  updated  Music  and  App  Store,  that  

Assuming  Asymco’s  numbers  are  correct,  it  took  

same  number.

considers  it  likely  that  app  downloads  will  
overtake  song  downloads  by  year’s  end.
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Cumulative  unit  rates  aside,  Asymco  last  
weekend  posted  another  graph,  depicting  how  
music  downloads  continue  to  slow,  particularly  
compared  to  apps.

Asymco  says  iOS  users  are  currently  

roughly  7.5  million  songs  per  day,  on  average.

Browser-­less  Web  is  what  the  Mobile  Internet  
is  coming  to

reversi-­allows-­developers-­to-­make-­single-­app-­
  

New  Adobe  tool  allows  developers  to  
make  a  single  app  for  different  platforms

By     
Saturday  September  11,  

A  new  Adobe  tool  in  Adobe  
Air  could  revolutionize  the  
way  developers  produce  
applications.

build  a  single  code-­base  

and  utilize  the  tool  to  essentially  convert  the  
application  to  run  on  multiple  operating  systems  

(including  mobile  operating  systems)  that  

no  other  technology  currently  allows  developers  
to  maintain  the  same  code-­base  without  any  

The  core  app  code  is  contained  within  the  action  
script,  the  tool  then  instantiates  a  new  app  and  

programmer,  Christian  Cantrell,  in  the  embedded  

outputted  application  is  not  the  same  that  runs  

The  tool  is  currently  able  to  seamlessly  output  
applications  to  run  on  Windows,  Mac,  Linux,  
Apple  iOS  powered  devices,  including  the  iPad,  
and  even  within  an  Internet  browser.

The  single  code-­base  apps  were  also  

The  tool  automatically  scales  applications  to  

documentation  so  that  developers  could  begin  

applications,  in  what  appears  to  be  a  very  time  
saving  and  seamless  experience.

space.

recently  lagged  behind  other  operating  systems,  
like  Apple’s  iOS,  when  it  comes  to  the  quality  



add  to  the  overall  user  experience.

The  latest  technology  by  Adobe  could  see  

applications  to  the  BlackBerry,  among  additional  

Native  Apps  Account  for  Half  of  Mobile  

By  Sarah  Perez
/  2  Comments
Share3

Native  data  applications,  
such  as  those  installed  
on  smartphones  
like  the  iPhone  and  

a  new  
report
Zokem.  In  a  global  smartphone  study  released  

mobile  Web  browser  was  still  the  most  popular  

Native  Apps  Account  for  50%  of  Data  Volume

The  study  analyzed  over  10,000  smartphone  

to  arrive  at  its  conclusions,  so  this  time,  it’s  not  

case  study.  This  is  a  very  real  trend,  but  one  that’s  
probably  not  all  that  surprising  to  those  who  have  
been  watching  the  mobile  industry  closely.

According  to  the  study,  nearly  all  smartphone  
users  with  a  data  plan  launch  their  mobile  Web  
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browser  at  least  once  a  month  and,  on  average,  
spend  300  minutes  browsing  the  Web  on  their  

voice  usage.

time  (time  spent  interacting  with  the  app)  

Twitter  More  Engaging  than  Facebook  on  
Mobile

on  average,  per  month.  Meanwhile,  Twitter  has  

smartphone  users)  but  they  average  311  minutes  
per  month  on  the  app.

Why  Native  Apps?

use.  (It’s  still  growing  in  absolute  terms,  he  notes,  

but  apps  are  pushing  its  relative  share  down.)

that,  in  most  cases,  apps  provide  the  best  user  
experience,  explains  Verkasalo.  “Take  your  
Android  phone  as  an  example,  do  you  want  to  

working  native  YouTube  app?”,  he  asks.  

These  trends  don’t  necessarily  mean  all  hope  

computing  type  applications,  however.  It  just  
means  that  Web-­based  applications  will  likely  

packaged  in  a  native  wrapper.  But  with  a  number  

available  today,  including  Android,  iPhone,  
Blackberry,  Symbian,  Palm’s  webOS,  Windows  

have  to  make  do  with  a  mobile  website  instead.

Chinese  Mobile  Users  Download  More    
Games  and  Apps

Chinese  users  tend  to  download  more  
applications  and  games  to  their  cellphones  than  
mobile  users  in  Western  Europe,  according  to  
market  research  company  Canalys.

17



Among  the  applications  Chinese  users  like  

their  cellphones  say  they  read  books  on  their  

Other  applications  that  many  Chinese  users  
downloaded  included  dictionaries  and  translation  
programs,  as  well  as  weather,  news  and  
mapping  applications.  Canalys  points  out  that  
these  mobile  downloads  are  not  limited  to  
smartphone  users.  Their  survey  shows  that  

download  applications  and  games  to  their  mobile  
phones.

non-­Web  standard.”  Apps  are  the  new  websites  

webrip/all/1

The  Web  Is  Dead.  Long  Live  the  Internet

publications,  Andrew  Odlyzko

  

How  the  Web  Wins
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This  special  report  is  a  paid  advertisement  and  is  
neither  an  offer  nor  recommendation  to  buy  or  sell  
any  security.  We  hold  no  investment  licenses  and  

investment  advice.  The  content  in  this  report  or  email  
is  not  provided  to  any  individual  with  a  view  toward  
their  individual  circumstances.  NBT  Research  is  a  
wholly-­owned  subsidiary  of  NBT  Group,  LLC.

This  report  includes  forward-­looking  statements  
pertaining  to  future  anticipated  projected  plans,  
performance  and  developments,  intended  to  qualify  
for  the  safe  harbor  from  liability  established  by  
the  Private  Securities  Litigation  Reform  Act  of  
1995.  Any  statements  in  this  report  that  are  not  
statements  of  historical  fact  should  be  considered  
forward-­looking  statements.  These  forward-­looking  

as  “believes,”  “expects,”  “anticipates,”  “foresees,”  
“forecasts,”  “estimates,”  “intends,”  or  other  words  
or  phrases  of  similar  import.  Similarly,  statements  in  
this  special  report  that  describe  a  company’s  business  
strategy,  outlook,  objectives,  plans,  intentions  or  
goals  also  are  forward-­looking  statements.  All  such  
forward–looking  statements  are  subject  to  certain  
risks  and  uncertainties  that  could  cause  actual  results  
to  differ  materially  from  those  in  forward-­looking  
statements.

The  opinions  and  analysis  included  in  this  special  
report  are  based  on  factual  information  obtained  

reliable  and  are  provided  “as  is”  in  good  faith,  but  
no  representation  or  warranty,  expressed,  implied,  or  
statutory,  is  made  as  to  the  accuracy  or  completeness  
of  such  information,  which  may  be  subject  to  change  
without  notice.  NBT  Research  shall  not  be  liable  for  
any  errors  or  any  actions  taken  in  reliance  thereon.  
Statements  of  opinion  and  belief  are  those  of  the  
authors  and/or  editors  of  this  special  report,  and  are  
based  solely  upon  the  information  possessed  by  such  
authors  and/or  editors;;  no  inference  should  be  drawn  
that  NBT  Research  or  such  authors  or  editors  have  
any  special  or  greater  knowledge  about  the  companies  

Factual  information  on  this  special  report  is  obtained  

be  reliable;;  however,  NBT  Research  takes  no  
responsibility  for  verifying  the  accuracy  of  such  
information  and  makes  no  representation  that  
such  information  is  accurate  or  complete.  Certain  
statements  included  in  this  special  report  may  
be  forward-­looking  statements  based  on  current  
expectations.  NBT  Research  makes  no  representation  
and  provides  no  assurance  or  guaranty  that  such  
forward  -­looking  statements  will  prove  to  be  accurate.  
Readers  are  urged  to  consult  with  independent  

independently  verify  information  provided  in  the  
NBT  Research  special  report  by  completing  their  
own  due  diligence  on  any  company  in  which  they  are  
contemplating  an  investment  and  review  a  complete  
information  package  on  that  company,  which  
should  include,  but  not  be  limited  to,  the  company’s  
annual  reports,  quarterly  reports,  press  releases,  and  

partners,  employees,  consultants  nor  anyone  involved  
in  the  publication  of  this  special  report  is  a  registered  
investment  adviser  or  broker/dealer  and  none  of  
the  foregoing  make  any  recommendation  that  the  

this  special  report  is  suitable  or  advisable  for  any  
person  or  that  an  investment  in  such  securities  will  be  

this  special  report  may  lack  an  active  trading  market  
for  their  securities  and  investing  in  such  securities  
is  highly  speculative  and  carries  a  high  degree  of  
risk.  Anyone  investing  in  these  companies  should  be  
able  and  prepared  to  bear  a  loss  of  his  or  her  entire  
investment.  The  information  on  this  special  report  is  
not  designed  to  be  used  as  the  basis  for  an  investment  

the  veracity  of  any  information  prior  to  entering  
into  any  investment.  The  decision  to  buy  or  sell  
any  security  that  may  be  featured  by  NBT  Research  
is  done  purely  at  the  reader’s  own  risk.  Under  no  
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be  held  liable  for  any  losses  incurred  by  the  use  of  
information  contained  in  this  special    
report.

own,  or  may  buy  and  sell,  securities  of  companies  

during,  or  after  distribution  of  information  on  the  
companies  by  NBT  Research.  NBT  Research  and  

the  shares  of  the  companies  increase  in  value.  Such  
securities  may  be  sold  from  time  to  time  even  after  
NBT  Research  has  distributed  positive  information  
regarding  the  companies.  NBT  Research  does  not  
guarantee  that  it  will  purchase  the  securities  of  

to  inform  readers  of  its  trading  activities  or  the  
trading  activities  of  any  of  its  employees  and/or  

NBT  Research  from  time  to  time  enters    
into  agreements  to  purchase  securities  of  publicly  

companies.
NBT  Research  (“NBT”)  provides  readers  with  
information  regarding  publicly  traded  companies  
that  have  retained  NBT  to  provide  advertising,  
news  and  public  relations.  NBT  received  $500,000  

or  securities  in  the  company.  Compensation  in  the  
form  of  securities  in  such  companies  may  be  viewed  

QS  to  sell  all  securities  received  as  compensation  
upon  the  expiration  of  the  applicable  holding  period  
set  forth  in  Rule  144  under  the  Securities  Act  of  1933  
(“Rule  144”),  notwithstanding  the  fact  that  NBT  
may  be  advertising  or  distributing  materials  on  such  
securities  and  their  issuers  at  the  time  of  the  sale  of  
such  securities.sale of such securities.

Disclaimer:      This  is  not  a  solicitation  to  buy  or  sell  any  securities.  NBT  Research,  LLC  is  not  an  investment  banker  nor  
licensed  CPA  or  Securities  Broker.  Since  we  receive  compensation  from  some  of  the  advertised  companies  there  is  an  inher-­

herein  is  provided  for  informational  purposes  only.  No  data  or  information  herein  should  be  construed  to  be  a  recommenda-­
-­
-­

solicitation  or  recommendation  to  buy,  sell,  or  hold  securities.  Any  disclosure,  copying  or  distribution  of  this  e-­mail  is  pro-­
hibited  and  may  be  unlawful.    This  email  may  contain  forward-­looking  statements  within  the  meaning  of  Section  27A  of  the  
Securities  Act  of  1933  and  Section  21E  of  the  Exchange  Act  of  1934  and  is  subject  to  safe  harbor  created  by  these  sections.  

within  the  meaning  of  Regulation  FD  promulgated  by  the  Securities  and  Exchange  Commission.  You  may  be  restricted  in  

by  the  privacy  act  18  U.S.C  section  2510-­2521  no  part  of  this  document  can  be  redistributed  without  the  written  permission  
of  NBT  Research.


